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Dental Statistics 

• 92% of adults 20 to 64 have had 
dental problems in their permanent 
teeth. 

 
• 26% of adults 20 to 64 have 

untreated decay 
 

• Only 57% of the total population 
have dental coverage. 

 
• “Lack of insurance” is the most 

commonly cited reason for not 
visiting the dentist. 

 

Source:  
National Institute of Dental Research 
NADP Joint Dental Report 2009 



Dental Coverage 



Vision Statistics 
• 62% of adult population in the United 

States uses prescriptive eyewear, only 
48% have a vision exam every year or 
less 
 

• The number of visually impaired people 
likely will double by 2030 according to 
VisionWatch 

 
• 1 out of 4 children have vision problems 

 
• Eye exams help detect several 

preventable and treatable diseases such 
as: Glaucoma, high blood pressure and 
Diabetes. 

• Glaucoma is the leading cause of 
blindness in the United States. 

• Diabetics are 25 times more likely to 
become blind than non-diabetics 

Source: EyeCareAmerica.org 



Vision Coverage 



Hearing Statistics 

• Men are more likely than women to report 
having hearing loss 
 

• Among adults aged 70 or older with hearing 
loss who could benefit from hearing aids, 
fewer than one in three (30%) has ever used 
them. Even fewer adults aged 20 to 69 
(approximately 16%) who could benefit from 
wearing hearing aids have ever used them 
 

• At present, health benefits plans rarely include 
coverage for hearing aids so that consumers 
pay for hearing aids as an out-of-pocket 
expense (or forego purchase entirely) 
 

• No states mandate that private health benefits 
plans provide hearing aid coverage for adults, 
and only seven (7) mandate any kind of 
coverage for children 

Source: NADP Joint Dental Report 2009 



Hearing Coverage 



The Importance of DVH 

• Prevent unforeseen situations 
that are painful, inconvenient 
and expensive! 

• Protection of your client’s 
savings 

• Basic Medicare does NOT 
cover dental, vision or hearing 
expenses. 

• Clients see the value of 
premium investment 

Always a great door opener, “Who do you have your dental with?” 
According to LIMRA, DVH is the #1 product asked for by customers. 



Product Highlights 
• $1,000 - $1,500 policy year 

benefit option available 
• Guaranteed Issue 
• Guaranteed renewable to age 

80.* 
           *Subject to our right to change premiums 

• Choose your dentist or service provider – NO 
NETWORKS 

• Competitive Family Rates (Includes maximum of 
3 children) 

• Individual 18 – 75 



Our Competitive Rates 



www.lifeproposals.com 





lgarza@manhattanlife.com 



State Availability 



Agent’s Guide 

Review our 
Agent’s Guide 
for detailed 
underwriting 
guidelines. 



Our convenient online 
application is available for 
you or your client to 
complete from the comfort of 
your home. 

Manhattan Direct 













Our Paper Application 

• Mail 

• Fax 

• E-mail 

• FTP Site 

• Must see client  

• Live Signature 

 







Visit Our Website 

WWW.MANHATTANLIFE.COM 













FAQ’s 
 Group or individual product? 
The policy form is an Individual 
product.  This product can be 
written to Individuals or any 
individual in a group and added to 
group bill. 
 Guarantee Issue? 
Yes, medical questions are not 
asked. 

 Group Eligibility 
You can add one dental policy to any existing 
CUL group bill.  For a new group you need 3 
dental applications. 
 Effective Dates 
The “Effective Date” of a policy will be the 
policy date stated on the policy schedule 
page.  It is not the date the application signed.  
Coverage begins on effective date. 
 Portable? 
Yes 



 Waiting Periods: 
 Dental Coverage 12 

months waiting period for: 
Major services, including 
bridges, crowns, full 
dentures or partials, full 
mouth extractions and root 
canals. 

 Vision Coverage 6 months 
waiting period for eye 
glasses and contact lenses. 

 Hearing coverage 12 
months waiting period for 
new hearing aids and 
existing hearing aids 
repairs. 
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